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IIE-VEGA ONLINE

FOR A PATH THAT 
ISN’T YOUR OWN. 



FOR A PATH THAT ISN’T YOUR OWN. THE EASY 
WAY. FOR A WHITE-PICKET-ONE-WAY-TICKET. 
DON’T ASPIRE TO 9-5, WONDER WHETHER 
YOU’RE ALIVE? ZERO DRIVE. SAY NO TO SAFE 

OPINIONS. TO COMFORTABLE CONCEPTS. TO “IT’S BEEN DONE” 
IDEAS. DON’T SETTLE FOR A JOB YOU WANT TO SNOOZE THE ALARM 
ON. IF IT DOESN’T SET YOUR SOUL ON FIRE, KEEP SEARCHING. DON'T 
SETTLE FOR SINGLE-MINDED PERSPECTIVES, LINEAR LEARNING OR 
NARROW POINTS OF VIEW. FOR CONTENT THAT DOESN'T EVOLVE 
THEORY INTO PRACTICE, AND PRACTISE INTO PERFECT. FOR 
STRATEGY WITHOUT CREATIVITY OR CREATIVITY WITHOUT 
STRATEGY. FOR COLOURING INSIDE THE LINES. DON’T SETTLE FOR A 
QUALIFICATION THAT DOESN’T CONNECT MINDS ACROSS 
DISCIPLINES. DON’T SETTLE FOR OKAY, GOOD, OR GREAT. FOR THE 
CAREER ADVICE THAT DIVIDES BUSINESS FROM CREATIVITY. DON’T 
SETTLE FOR “BUSINESS AS USUAL” OR LEADERS WHO LACK 
PURPOSE. FOR APATHY OR INDIFFERENCE. DON’T SETTLE FOR 
PLAYING IT SMALL, PLAYING IT SAFE, PLAYING BY SOMEONE ELSE’S 
RULES. START A BUSINESS. CLOSE A BUSINESS. START AGAIN. BETTER. 
BIGGER. MORE OF WHAT YOU WANT, LESS OF WHAT YOU DON’T. 
DON’T SETTLE FOR BEING A SUPPORTING CHARACTER IN SOMEONE 
ELSE’S STORY. FOR WAITING YOUR TURN. DON’T SETTLE FOR LIVING 
A LIFE LESS THAN ONE YOU’RE CAPABLE OF. DON’T SETTLE FOR 
CEILINGS WHEN THE STARS ARE IN CLEAR SIGHT.



The IIE’s Vega is a distinctively brand-centric school 
with a high level of respect in industry. 

Online learning with The IIE’s Vega is the perfect fit 
for ambitious individuals who lead full lives and 
want to pursue a rewarding career as an innovative 
strategic brand builder. Whether you are entering 
higher education for the first time, returning for 
postgraduate studies or wanting to make a career 
move, you can benefit from the flexibility that online 
learning offers. 



WhyVega Online?

Vega Online gets you

We know you are ambitious and lead a full life – you're juggling work, family, friends and travel. You need balance 
and flexibility. Our paced online sessions are conveniently timed (and recorded) and can be accessed from 
anywhere, any time. Your course material, virtual information centre and content support are a click away. You 
can repeat, replay, rewind and fast forward in your own time. Your studies are guided by way of module pacers, 
activities, assignment schedules, and study and exam blocks, enabling you to plan your learning journey. Your 
online journey is facilitated by a team of academic navigators and supported by a dedicated success navigator 
and a team of professional coaches.

Vega Online sparks your creativity and grows you strategically 

We believe design, brand and business can change the world. We fully merge your learning in strategy, creativity 
and innovation. Online classes are kept small to facilitate discussion, collaboration and networking.

Vega Online makes it real

Our students learn to successfully collaborate in diverse teams. All activities including Vega’s signature brand 
challenges and research studies expose students to real conditions, real professionals, real time. 

Vega Online graduates creative solution seekers

We have a 23-year legacy of academic excellence — IIE-Vega graduates hit the ground running. We are 
committed to advancing professionals who are able to design and create original strategic solutions for brand 
challenges in business and society.



OUR ONLINE CAMPUS
 

All assignments, projects and portfolios of evidence are submitted on VegaLearn and are paced progressively 
to ensure that you complete your qualification within the recommended timeframe. Exams are written at a 
campus of The Independent Institute of Education (23 campuses across South Africa) or an approved exam 
centre close to you. 

Online - 
The Vega 

Way

Academic 
navigators enrich 

your learning 
process through 
their subject and 

industry expertise.

Your online 
academic 

navigators are 
readily available 

and provide 
ongoing feedback 
to support learning 

improvement. 

A dedicated success 
navigator supports 

you throughout 
your learning 

journey.
Our flagship Brand 
Challenge project -

an online 
transdisciplinary 

collaboration, 
real-world challenges 

with real-world 
clients.Class sizes, 

activities and 
projects promote 

peer collaboration 
and deep learning.

Coaching pods
enable you to explore 

and develop your
professional identity 

and potential.

Weekly live
sessions with your
online academic

navigators.

Course material, content discussions, assessments and live and recorded sessions are delivered through 
VegaLearn, our online learning system. VegaLearn is powered by the global virtual-learning platform, 
Blackboard. Vega’s online learning environment is interactive enabling you to connect to and exchange 
insights from anywhere in the world. You get to engage with and learn from a diverse circle of fellow students 
who are invested in their learning aspirations. “We’re focused on creating an interactive experience where 
students, no matter where they are, enjoy the support of our online experts,” says Cynthia Olmesdahl, Vega 
Online academic head.



STUDENT SUPPORT TEAM
Vega’s online support team are experienced professionals dedicated to your 
learning journey success. Before embarking on online learning, you will be 

familiarised with Vega’s online campus, the online learning management system 
and the online team through orientation sessions.

Success Navigator

Wellness Navigator

IT and VegaLearn 
Support Navigators 

Academic Navigator

Your dedicated success navigator 
provides holistic support and tracks your 
progress and engagement throughout 
your online learning journey, from 
registration to graduation. Your success 
navigator is your “go to” person.

A registered social worker is available to 
provide individual counselling and life 
skills support.

IT and VegaLearn support services 
ensure that you receive timely technical 
and systems support.

Course modules are facilitated by an academic navigator. The academic navigator is your online 
learning facilitator/lecturer who provides content-related academic support, feedback on assessments 
and academic performance as well as guidance on academic progression. Vega Online is not a 
self-study platform. Your academic navigator is in the online sessions with you.

Information Special ist  

The Information Specialist provides information and research support. This support 
promotes your academic writing and referencing skills and sourcing of credible 
academic and business sources for your assignments and research projects through our 
online information centre.

Purpose Coaching Pods

Qualified coaches enable you to explore 
and develop your own professional 
identity and potential as you progress 
with your programme of study.



To succeed in 
your online 
journey, you 
need to be:

To assist you in 
succeeding in 

your online 
journey, our 

teaching 
approach is:

Self-motivated and invested in your learning journey.

Disciplined and able to balance studying with work 
and family commitments.

Able to direct your own studies, maintaining a diligent pace.

Student-centric: we facilitate your thinking to 
foster innovative ideas and creative solutions.

Authentic: we use case studies and 
apply real-life projects and briefs.

Activity-based: we move your learning forward 
through applied activities and assessments.

Discussion-based: we ask you questions and stimulate 
debate to provoke deep thought and insights about 
module content.

What you need in terms of technology, time and materials
• A reliable internet connection (we recommend 5-10GB of data per month), your own device with at least Windows 7 

(Microsoft Office 365 is available as a free download for IIE students) and Google Chrome, Microsoft Edge Chromium 
or Firefox.

• Prescribed textbooks are available for online purchase.
• Online students need to commit to approximately 20-25 hours a week for online engagement (some of which is after 

hours) with material and assessments to succeed.
• Students completing a short course should set aside 8-10 hours a week.
• Weekly synchronous (online real-time) sessions typically take place after hours and you will need connectivity and 

access to a device during this time.



Doctor of Philosophy in 
Brand Leadership

2 years full-time | 4 years part-time online
NQF level 10 | 360 credits | SAQA ID: 110825

 The IIE Doctorate of Philosophy in Brand Leadership is 
the first brand-specific doctoral qualification in South 
Africa focused on the niche field of Brand Leadership. 
It breaks new ground, both locally and internationally. 

The unique focus on Brand Leadership addresses a 
particular social and economic imperative – the need 

for innovation by brands with shared stakeholder value 
and values-based leadership to create developmental 
opportunities for communities, organisations and the 

environment. Graduates will extend the forefront of 
the academic discipline and research which aims at 

achieving immediate impact on professional and 
academic practice through the inclusion of unique 

African perspectives and local knowledge resources.
This is an entirely research-based qualification where 
the completion of a thesis is the final outcome, along 

with the preparation of an article for publication in an 
appropriate peer-reviewed journal.

BA Honours in 

Strategic Brand Communication
2 years part-time online
NQF level 8 | 120 credits | SAQA ID: 98012

This online IIE Honours qualification explores the nature 
of creative and strategic thinking and the development 
of innovative and accountable communication strategies 
for brand building. Students engage with brand-identity 
and architecture models, consumer insights, research 
methodologies, strategic models, brand communication 
tools, channel and media planning options, and 
stakeholder relationship management. Students 
specialise in strategy development and acquire skills that 
can be applied in brand organisations and 
communication consultancies and agencies. The research 
methodology module enables the student to pursue 
research in an area of particular interest.

Master of Commerce in 
Strategic Brand Leadership
2 years part-time online
NQF level 9 | 180 credits | SAQA ID: 111305

This IIE programme provides marketing and business 
managers and executives with the brand-business 
leadership competence required to further their careers 
to senior executive level. The master's programme 
engages students in innovative strategic brand-business 
leadership for business growth and sustainable future 
brand-business performance in local-, emerging- and/ or 
global economies, with a strong focus on 
problem-solving and decision-making. This qualification 
is designed to prepare students for leadership roles in 
private, government and NGO sectors.
The IIE Master of Commerce in Strategic Brand 
Leadership consists of a coursework component followed 
by a minor dissertation.  The coursework modules focus 
on contemporary manifestations in the respective 
disciplines of brand, strategy and leadership. 
The dissertation will allow you to approach an 
industry-related problem from a scientific angle.

BCom Honours in                     

Strategic Brand Management
2 years part-time online 

NQF level 8 | 120 credits | SAQA ID: 96079

This IIE Honours programme investigates and applies 
strategic models and tools to the practice of 

innovative and cost-effective brand management, 
founded on robust financial and economic principles. 

Students are exposed to core components such as 
the financial management of a brand within 

prevailing economic conditions; brand and market 
analysis from a commercial perspective; the 

application of sustainable and ethical business and 
brand practice; the development of communication 

strategies in context of the competitive environment 
and internal realities and the application of metrics 

and models to assess brand performance and equity.



Postgraduate Diploma in 
Brand Building
18 months part-time online 
NQF level 8 | 120 credits | SAQA ID: 111309

The IIE Postgraduate Diploma in Brand Building is 
designed for the student who has an undergraduate 
degree (NQF level 7 qualification) which is not in 
brand or marketing communication or management 
but wants to gain a postgraduate NQF level 8 
qualification in the field of brand building. Students 
from various undergraduate fields are introduced to 
the concepts of brand and brand building, and the 
importance of brand communication in growing a 
business. Students produce a research paper and 
participate in a ‘live’ brand challenge where they 
develop and present a brand communication 
strategy to a real-world client. This programme 
enables students to enrol for a Master’s degree 
should they wish to continue their studies.

Advanced Diploma in 
Brand Innovation

18 months part-time online 
NQF level 7 | 120 credits | SAQA ID: 73369

The IIE Advanced Diploma in Brand Innovation 
focuses on the development of applied competence 

in innovative thinking and brand building. This 
qualification provides a solid foundation for a 

postgraduate diploma or cognate honours 
qualification.

BA in Strategic Brand Communication
4 years part-time online
NQF level 7 | 360 credits | SAQA ID: 91723

The IIE BA in Strategic Brand Communication equips students with the kind of strategic thinking and 
inspired planning skills that are in high demand across the brand communications industry. The 
programme develops crucial strategic skills required to identify, explore, analyse and solve pressing 
brand communication challenges through the development and implementation of innovative, 
original and accountable strategies.

 Study on your 
terms and your 

schedule.



Digital Brand Strategy
9 weeks (including orientation week)  
part-time online

The short course is designed for those responsible for 
developing or implementing brand and marketing 
strategies in the online space. The digital economy 
demands brand-building strategies that are dynamic, 
innovative and integrate brand building across 
multiple platforms. Digital strategy is critical to the 
implementation and optimisation of brand strategy in 
an interactive and increasingly-connected business 
landscape. The short course encourages, agile, hybrid 
and creative thinking to build and market brands 
online. 

O N L I N E  S H O R T  C O U R S E S
Brand and Marketing 

Management
9 weeks (including orientation week)  

part-time online

This online course develops theoretical and practical 
competence in the broader field of brand building 

and marketing, while exposing participants to 
real-life case studies and brand solution-based 
problems. Applied competence is developed by 

applying theories and principles to real-life scenarios.

Strategic Brand Building
9 weeks (including orientation week) 

part-time online 

Strategic Brand Building introduces the student to 
the practice of creating brand strategies from three 

different perspectives aligned with current brand 
practice. It considers the ramifications of creating a 

seamless brand experience embracing outside-in 
design with inside-out systems and analytics. The 

course explores shared value and sustainable 
business practices, both local and global, and offers 
an analysis of the role of structure, design and levers 

to implement meaningful change. Design-thinking 
principles are applied by students to create a 

brand-business model from ground level within the 
framework of social entrepreneurship. The module 

comprises three learning units. The first learning unit 
introduces the concept of a seamless brand 

experience. The second explores the creation of 
embedded sustainability and shared value. The final 

learning unit considers social entrepreneurship and 
brand purpose with the creation of a brand-business 

model from scratch. Each learning unit includes a 
masterclass from an expert in the relevant field.

Social Media Marketing
9 weeks (including orientation week) 
part-time online

Digital and virtual networks ever-increasingly facilitate 
the immediate sharing of ideas and information. Brand 
networks and ecosystems are built and grow by 
connecting with stakeholder audiences on many 
different social media platforms, supporting and 
completing other communication and media strategies. 
Omnichannel digital marketing is rooted in a solid 
understanding of market variables, trend forecasting, 
consumer insights and stakeholder relationships. What 
is communicated, how it is communicated and the 
legitimacy of messaging can make or break a brand. 
Social media marketing requires a focused approach 
built on brand values and purpose, integrating both 
owned and earned-media options. In this short course 
we examine how brand owners, managers and 
communicators are leveraging social media choices to 
deliver authentic and consistent communication to 
maximise brand-building opportunities.



the evolution of your 
thinking and doing 

ADVANCING YOUR STUDIES WITH IIE VEGA ONLINE

ADVANCED AND POSTGRADUATE DIPLOMAS / HONOURS
study and investigate the relationship between concepts, 
models and tools and their application

PhD / DOCTORATE
create new concepts, models and tools

FOR PLAYING IT SMALL, PLAYING IT SAFE,                          
PLAYING BY SOMEONE ELSE’S RULES. 

MASTER’S
independent research, contributing to concepts, models and tools

DEGREE
knowledge and application of concepts, models and tools



The good news from the jobs marketplace is that top companies are again starting to search for top talent after 
2020's hiring hiatus. But important for young professionals as well as students in fields such as brand strategy, 
communication and business to know right now, is that they need to be very clear about their talent trajectory and 
the skills companies are looking for, because the competition for plum positions is fiercer than ever, an expert says. 
“Your studies will be a major investment of time and money, and it is important to understand right from the start 
where you want to go, and what will be required of you to get there,” says Dr Carla Enslin, co-founder and Head 
of Postgraduate Studies and Research at The Independent Institute of Education’s Vega.

She says prospective students too often sign up for a first degree, and then think they’ll consider what comes next 
at a later stage. But it is very important to understand right from the start what the point of a first degree, and 
then later qualifications will be, as it is not merely a case of notching up one qualification after the other. Each 
degree has a specific function, which relates to specific competencies required for progressively more senior roles. 
“Top talent is in high demand, always has been and always will be, but if you are aiming to become a leader in 
your industry, you have to prepare yourself to not just compete FOR a position, but AGAINST other very talented 
people who are just as ambitious as you,” she says.

“So if you are determined to be successful in your career, you have to determine from the start what your approach 
is going to be, by researching what companies want and then matching that to the qualifications and the 
institution that will get you there.”

Dr Enslin says before embarking on higher education, or studying towards a postgraduate degree, prospective 
students should understand the point of various degrees, and how each degree builds on the next.

FIRST DEGREES AND DIPLOMAS: 

Your first degree or diploma will equip you with the toolkit you need to be able to do certain tasks, and enable you 
to become competent in delivering on the key outputs in line with these tasks.

CHARTING YOUR WAY TO THE TOP –                    
AN INTERVIEW WITH OUR HEAD OF 

POSTGRADUATE STUDIES



HONOURS DEGREES: 

When competency has been achieved in terms of the toolkits acquired in the first qualification, an honours degree 
allows you to level up by learning how to use different tools at once, and particularly in relation to one another. 
This brings a new level of maturity within the field.

MASTER’S DEGREES: 

A master’s degree develops the art of being able to synthesise and develop independence in a field. Instead of just 
being able to competently develop an identity for a brand, now you start to be able to stretch a brand’s identity 
into mergers and acquisitions and product portfolios.

DOCTORATES: 

Doctorates enable you to contribute to thought leadership and development of the field.

“So before setting out on your studies, or when considering postgraduate study, understand where it is that you 
want to go and how your degree will enable you to get there. Your first point of call is to understand what 
companies are expecting, and then determine what you need to study and where so that you can ultimately build 
towards becoming the candidate that can fulfil those expectations.”

Dr Enslin says companies today seek truly talented, innovative, and original solutions to challenges and will work 
hard to find qualified, distinguished and talented professionals with a proven track record to fill key positions.

“The point is, you are going to have to level up if you want to reach the top. Even for junior positions, companies 
interview a range of talented individuals. So yes, many are mindful of getting a job, but in today’s world, you need 
to be mindful of what it will require to land a position amid tough competition.

“So do your homework – go look at the websites of top companies and see what they require from candidates in 
specific positions. And then speak to industry insiders. Find out which qualifications and institutions are rated in 
that industry. Speak to alumni from these institutions, and speak to the institutions themselves about the 
programmes and the skills you will acquire over and above merely academic skills, which certainly are not 
sufficient to make the grade in today’s environment.”

Dr Enslin says the aim of studies is for one to mature in that one thing you are able to do uncommonly well.

“Every individual has something they can do uncommonly well, and it is their job to find what that thing is and then 
to grow and develop that thing strategically so that they have a competitive advantage. The positive news for 
creative and strategic thinkers is that their jobs are less readily automatable, so this remains a vibrant and viable 
career field, which requires not only strong technical skills, but also substantial soft skills. 

“There is tremendous opportunity out there. But harnessing this opportunity requires you to devise a solid strategy 
based on where you want to go, and how you will best be able to get there.”



Vega Online:

+27 (0)87 357 2808

vegaonline@vegaschool.com

Vega Online Contact Navigators: 

Winifred: worgill@vegaschool.com

Nhanha: nmvalo@vegaschool.com

CONTACT US
vegaschool.com




