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POSTGRADUATE STUDIES
WITH THE FUTURE IN MIND

Considering postgraduate studies? To invest time, energy, 

finances, perhaps putting a promising career on hold, and 

asking for sacrifices from your close relations - all this 

must surely add up to considerable reward, or why 

bother? Small wonder we involve our full circle, our family, 

friends, lecturers, industry professionals and mentors. 

These conversations can be invaluable – apart from the 

support you may get, the questions about your reasons for 

wanting to further yourself will challenge you. But the clarity 

and insights that you gain can be of great help to distinguish 

between productive and potentially counterproductive 

reasons for pursuing a specific programme. Consider two of the 

most compelling reasons to pursue postgraduate studies, as well 

as red-flagging the merits or demerits of their counter-arguments:

Reason #1: passion and engagement

Postgraduate studies allow you to delve deeper and gather more in-depth 

knowledge within the field. Advanced study develops the required mental 

agility to synthesise information, to produce compelling arguments, and to 

analyse and conceive meaningful solutions to challenges. Deep engagement 

is both fruitful and rewarding, but only if your interest, and 

perhaps even passion, is genuine. Without this approach 

to the field, the work is inevitably laborious, tedious and 

demotivating. 

Enrol for the postgraduate programme of your choice 

when you have no doubts that you are genuinely 

compelled by the complexities and challenges of the field 

and its relation to the world around you. You may find you 

naturally incline to the themes and issues of relevance to 

your field whenever and wherever they appear. It may be 

current affairs, news about industry projects or even the 

plot of a TV series. The ideal postgraduate programme 

should then enable you to involve yourself in your field of 

choice to the fullest extent while honing your abilities and 

skills. It should also expose you to unique opportunities to 

apply advanced thinking to practice, to work on real-life 

briefs and projects, and ideally participate in 

transdisciplinary teams.

Reason #2: the network

Do not disregard the value of connections. Lifelong 

networks comprising of your peers, expert lecturers and 

industry thought leaders are a major feature of 

postgraduate programmes. This benefit is particularly 

true for programmes where the faculty or academic staff 

are active in, and highly regarded for their involvement in 

industry. Even more so when they navigate outside 

academia on behalf of their students. Programmes that 

provide direct contact and open conversations help 

students to build meaningful relationships with industry 

practitioners, thought leaders and of course the alumni. A 

postgraduate programme designed with the future in 

mind will undoubtedly build a network of collaborators 

who will continue to soundboard and work together on 

projects, even and especially as personal goals and 

careers evolve.

These two motivations are interdependent in many ways. 

Posited as a counterargument, why would anyone pursue 

postgraduate studies in a field you may be lukewarm 

about, or engage with individuals with little or no common 

interests? Embarking on this venture would then be a 

waste of intellect, energy and resources – not only of 

yourself, but also those of peers, specialist tutors and just 

about anyone else involved. Here we have the crux of the 

matter: what sets further education apart? It involves so 

much more than merely a perceived advance to a job or 

promotion. Rather, it is a lifelong pursuit of personal 

growth, developing and strengthening collaborative 

relationships - and achieving collective changemaking. 

You should invest yourself in postgraduate studies 

because the field is of significance to you, and if your 

contribution matters to you

#2. The thought leaders
and trailblazers in brand,
design and business
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Dr Carla Enslin, Vega Co-founder

Head of Strategy & New

Business Development
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#11. Our lecturers are highly
qualified academics with
professional industry
experience

Head of Strategy & New Business Development
Navigational Scope: Vega’s brand strategy, 
strategic alliances and post graduate team.
Field of expertise: Brand identity development 
and stakeholder experience strategy, 
consulting and training. 
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National Research 
Methodology Anchor
Navigational Scope: 
Coordinating honours 
research direction and 
benchmarking.
Field of expertise: Research 
methodology, critical thinking 
and supporting individuals in 
personal research.

D
r 

Fra
nci Cronje

National Head: Master’s 
Programme
Navigational Scope: Masters 
programme  & supervisor 
management, quality assurance; 
research culture and alliances. 
Field of expertise: Marketing 
communication, strategic 
communication,  strategic branding,  
reputational development, research 
methodology. 
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Dean of Postgraduate Studies
Navigational Scope: the academic head of 
postgraduate research responsible for leading, 
managing and developing the quality of academic 
delivery on all postgraduate qualifications.
Field of expertise: Research methodology, brand 

communication and interpersonal communication.

Dr Ria van Zyl

Programme Navigator: 
Post Graduate Design Programmes

Navigational Scope: The academic manager of  
honours in interior and graphic design. 

Field of expertise: Research methodology, 
design research, practice-based research and 

supporting individuals in personal research.

National Head of Honours and Postgraduate 
Diploma Programmes

Navigational Scope: Academic management 
of programme offerings.

Field of expertise: Insight-led strategic 
development and shared value creation. 

Michele O’H
ara



VEGA
OUR PURPOSE

In the pursuit of academic excellence, Vega produces IIE graduates who are able to 
design and create original strategic solutions for brand challenges in business and 
society.

We believe that brands with meaning add value to how people live their lives.

We believe an organisation is responsible for its every decision and action.

We believe in the human imagination, in creativity and its power to impact what people 

think, feel and do.

We believe in borderless knowledge and a striving for excellence.  

Passion, when paired with critical thinking and creativity, can change history. So whether 

your passion lies in design, brand or business –  find your purpose.

#55. The Vega philosophy is
modelled on brands that add
meaningful and tangible value to life. 



THINKING: meaningful brand building; systems & design 
thinking [philosophy; sociology; brand; business]

KEY NOTE: brands exist in all spheres: commerce; 
politics; social movements; governance; science; 

design etc. [all undergrads = contextual strength]
[other than positions in brand & communication management 

specialists pursue careers as brand valuators, brand identity 
developers, brand anthropologists, brand content creators, 
brand experience strategists etc]

DOING: brand strategy [models & tools]

[psychology; sociology; philosophy; 
brand; business; economics; law; 
environmental studies; linguistics]

[psychology; sociology; brand; 
business; economics; law]

[sociology; communication; brand; 
business]

[sociology/ anthropology; brand; 
business; economics; marketing; 

communication; linguistics]

[sociology; brand; business; marketing; 
communication; media studies; linguistics]

[sociology; brand; business; law]
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 IIE VEGA POSTGRADUATE STUDIES IN BRAND STRATEGY AND THE SCOPE 
OF RELEVANT UNDERGRADUATE QUALIFICATIONS 
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SBA HONOURS IN

STRATEGIC BRAND
COMMUNICATION

1 YEAR FULL-TIME or 18 MONTHS PART-TIME
NQF LEVEL 8 | 135 CREDITS | SAQA ID: 98012

BA HONOURS IN
GRAPHIC DESIGN

1 YEAR FULL-TIME or 18 MONTHS PART-TIME
| NQF LEVEL 8 | 120 CREDITS | SAQA ID: 91721

The IIE Bachelor of Arts Honours Degree in 

Graphic Design prepares students for senior 

positions in industry or own consultancies, as 

well as for further postgraduate study and 

research in the field of design.

BCOM HONOURS IN
STRATEGIC BRAND
MANAGEMENT

1 YEAR FULL-TIME or 18 MONTHS PART-TIME
| NQF LEVEL 8 | 120 CREDITS | SAQA ID: 91721

This IIE Honours programme investigates and 

applies strategic models and tools to the 

practice of innovative and cost-effective 

brand management, founded on robust 

financial and economic principles.

The IIE BA Honours in Strategic Brand 

Communication explores the nature of 

creative and strategic thinking and the 

development of innovative and 

accountable communication strategies for 

brand building.

MASTER OF ARTS IN
CREATIVE BRAND
LEADERSHIP

2 YEARS PART-TIME | NQF LEVEL 9 |
180 CREDITS | SAQA ID: 90621

The degree is focused on the production 

of a full research dissertation. Candidates 

engage with research, critical and 

strategic thinking, argument development 

and academic writing at an advanced level.

BA HONOURS IN
INTERIOR DESIGN

1 YEAR FULL-TIME or 18 MONTHS PART-TIME
| NQF LEVEL 8 | 120 CREDITS | SAQA: 99784

The IIE Bachelor of Arts Honours in Interior 

Design expands and deepens the students' 

research skills; design knowledge and design 

ability. Students learn to challenge 

conventional design thinking and develop 

refined and innovative design methodologies 

that consider the impact and effectiveness of 

proposed interior solutions.

1 YEAR FULL-TIME or 18 MONTHS PART-TIME
| 128 Credits  | NQF Level 8 | SAQA ID: 58664

Students from various undergraduate fields 

are introduced to the concepts of brand and 

brand building, and the importance of brand 

communication in growing a business. This 

programme will enable students to enrol for a 

Master's degree should they wish to continue 

their studies.

POSTGRADUATE
DIPLOMA IN
BRAND CONTACT
MANAGEMENT
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visit vegaschool.com for admission requirements



Princess Zandile Zungu
BA Honours in Strategic
Brand Communication

What is your current position? 
Junior Brand Strategist & Stylist for Joe Public 
United

How did The IIE’s Vega prepare you for your 
current role?
Vega gave me a platform to  learn and enhance 
my skills, most importantly Vega made me realise 
what I love to do, which is strategy and creativity. I 
learned that strategy also requires systemic think-
ing, analytical thinking and design thinking. It is all 
about conceptualisation and solving your wicked 
problems in a creative manner. 

Why should someone do their postgraduate 
studies at The IIE’s Vega?
Vega really prepares you for the industry – the 
programme and modules really dive deeper. The 
fact that Vega offers programmes like Brand 
Challenge, is key to any students career because 
you work with real life brands and briefs. There are 
a few companies that prefer Vega students 
because of the foundation Vega has laid for us, 
and I am one of those people. 

What is your undergrad and where did you 
complete it?
BBA in Brand Building and Management, IIE Vega 

Yashini Padayachee
BA Honours in Strategic
Brand Communication 

What is your current position?

Category Lead for Tea Africa at Unilever

How did The IIE’s Vega prepare you for your current role? 

Vega was amazing at making everything you learnt 

practical, even strategy found the most visual way of being 

depicted and remembered. This allowed the perfect setup 

for the working world, especially Unilever. 

Why should someone do their postgraduate studies at 

The IIE’s Vega? 

For the practical nature of the content, it removes all the 

unnecessaries so that you can concentrate on the areas of 

value.

What is your undergrad and where did you complete it?

B.Social Science in Marketing and Management, UKZN

#46. Rub shoulders with influential industry
experts who participate in discussion sessions,
seminars, and creative reviews.
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Simeon Laker
BCom Honours in Strategic
Brand Management

What is your current position?
Financial Advisor at Sovereign Wealth Solutions 

How did Vega prepare you for your current role?
Having done a B.Com in Law, I understood the 
basics of business and law related to business, 
however Vega assisted me in expanding the 
knowledge into the world of strategic brand 
management. In this day and age, having brand 
management knowledge is critical, especially in 
the financial industry where you need to build a 
personal brand to ensure you build a sustainable 
practice.

Why should someone do their postgraduate 
studies at The IIE’s Vega?
Vega forces you out of your comfort zone, and 
into a space where you adapt and grow. Through 
this difficult, and sometimes daunting journey, you 
realise what you are capable of and subsequently 
gain heaps of confidence for when you eventually 
enter the corporate world. My Honours 
qualification also allows me to further my studies 
at the University of Stellenbosch Business School, 
to become a CFP professional. 

What was your undergrad degree and where did 
you complete it?
B.Com Law, Unisa 

Brigitta Jordaan
BA Honours in Strategic
Brand Communication (part-time)

What is your current position?
l am a consultant, focusing on helping 
entrepreneurs and small business with idea 
conceptualisation, product and brand 
development.

How did The IIE’s Vega School prepare you 
for your current role?
My undergrad and honours degrees were 
strategy focused while also exploring and 
identifying opportunities to innovate. My time 
at Vega helped me to develop a holistic 
approach to ideation, brand and marketing 
development. Vega set the foundation upon 
which I have cultivated my career thus far and 
passion for business and brand development. 

Why should someone do their postgraduate 
studies at The IIE’s Vega School?
Vega is where those who have a passion to 
view things differently meet, learning from 
each other's diverse and unique opinions and 
experiences. It challenges the way you view 
the world, and develops ability and skill in a 
distinct way. The courses and style of 
education give students the freedom to 
explore and express their individual strengths, 
it both encourages and pushes one to find 
your individual wisdomwithmagic.   
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#85. Learn what to do, how to do it
and, most importantly, why you do it.

What is your current position? 
Head Designer at The Looking Glass

How did The IIE’s Vega prepare you for your current 
role?   My Postgraduate research has taught me to how to 
solve problems by working through the Design Process. 
Design becomes fundamentally more interesting and 
challenging using this process. Vega encourages 
self-discovery by working through one’s own research 
problems – this has given me the ability to believe in 
myself and my ideas and the desire to keep learning,
 
Why should someone do their postgraduate studies at 
The IIE’s Vega?
For anyone wanting to study their Postgrad part time, 
Vega is the place to go. While working full time in the day, 
I was able to complete my honours, attending evening 
classes.
 
What is your undergrad and where did you complete it?
BA in Graphic Design, Greenside Design Centre

Pam Lansdell 
BA Honours in Graphic Design 

What is your current position? 
Junior Strategy and Insights Specialist at 
Liquorish Ink

How did The IIE’s Vega School prepare you 
for your current role?  
Vega was certainly a great spring board for 
this career path. My major was heavily 
focused on brand strategy. It helped shape 
my thinking and understanding. Although the 
focus was on brand building and strategy, 
there were elements that included finance, 
economics and the legal dynamics of brand 
building and strategy. This certainly provided 
a holistic view and approach to brand 
strategy. 

Why should someone do their postgraduate 
studies at The IIE’s Vega School?
For one, Vega is  widely recognised and 
highly considered in the branding and 
marketing industry. The school  is also great 
for networking. I have managed to meet and 
mingle with some of the greatest thought 
leaders in SA. I also love how the lecturers 
always go above and beyond to help you 
push through your boundaries. It is a fantastic 
place to study. 

What is your undergrad and where did you 
complete it?
BBusSci (Hons) in Economics, UCT

Moosa Molibeli
BCom Honours in Strategic
Brand Management

A
LU

M
N

I



#
6
4
. IIE

 V
eg

a
 a

lu
m

n
i a

re b
la

zin
g

 tra
ils in

 to
p

p
o

sitio
n

s in
 va

rio
u

s in
d

u
stries a

ro
u

n
d

 th
e w

o
rld

.

Ntsika Tyatya
BA Honours in Strategic
Brand Communication 

What is your current position?
Public Relations Manager for MAXHOSA by 
Laduma

How did The IIE’s Vega prepare you for your 
current role?
Vega has been instrumental in shaping my 
strategic mind-set - the real life examples as 
well as guest lectures assist in maintaining the 
balance between theory and practice. All 
forms of disciplines work together to create 
brand strategy and this is now part of my 
daily routine, working with creatives to reach 
one strategic goal for the firm. 

Why should someone do their postgraduate 
studies at The IIE’s Vega?
It is a highly credible course which opens 
doors and challenges students with a dynam-
ic view of the world. It has taught me greatly 
about my role in creating brand communica-
tion and how I can be effective in what I do. 

What was your undergrad degree and 
where did you complete it?
BA in Corporate Communication, IIE Varsity 
College

What is your current position?
International strategic consultant at  Private Label 
Solutions and Product Development Manager for 
APE Projects SA (tender for Clicks Group Limited)

How did The IIE’s Vega prepare you for your 
current role?
Vega has enabled me to develop my strategic 
instinct and has taught me how to systemically 
and creatively generate strategic solutions. 

Why should someone do their postgraduate 
studies at The IIE’s Vega?
Vega has this unique ability to address changes 
and shifts in both the academic and market 
landscape, moving away from preconceived 
frameworks. Vega is simply a trendsetter! Vega 
unquestionably prepares students to operate in 
the real life working environment.

What is your undergrad and where did you 
complete it?
BA in Marketing Communication, AAA School of 
Advertising 

Anastasia Cressy
BA Honours in Strategic Brand
Communication and current MA in
Creative Brand Leadership student
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Vega is an educational brand of The Independent Institute of Education (Pty) Ltd which is registered with 
the  Department of Higher Education and Training as a private higher education institution under the 
Higher Education Act, 1997 (reg. no. 2007/HE07/002). Company registration number: 1987/004754/07

www.vegaschool.com

FIND YOUR PURPOSE


