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2 YEARS FULL-TIME I 4 YEARS PART-TIME  I  NQF LEVEL 10 I 360 CREDITS 

SAQA ID 110825 I DISTANCE 

CAREER OPPORTUNITIES

PROGRAMME COMPOSITION

THE PROGRAMME BUILDS CAREER PATHWAYS FOR PROFESSIONALS AND ACADEMICS INTERESTED IN 
EXTENDING THE FOREFRONT OF STRATEGIC BRAND BUILDING AND LEADERSHIP.

MODE OF DELIVERY

The IIE Doctor of Philosophy in Brand Leadership aims to:  
• Equip students with advanced research and highly specialised 

knowledge within the field of Brand Leadership in order to make a 
significant and original contribution at the frontiers of this field. 

• Add depth to the ever-evolving field of Brand Leadership by guiding 
students’ research to produce new knowledge that will make a 
unique contribution in a developing society and within an African 
context. 

• Encourage a transdisciplinary research approach that surpasses a 
narrow conception of disciplines, thus ensuring engagement with 
complex, interlinked, practical and theoretical challenges in Brand 
Leadership through the application of specialist knowledge and 
theory in critically reflexive, innovative, purposeful and original ways.

• Contribute new theories, innovative models and creative insights 
to produce scholarly research that is purposeful, challenge-led 
and responsive, thereby increasing the uptake of such research in 
industry practices and society. 

• Establish an advanced research culture and discourse competence 
via active participation in seminars and colloquia by defending 
research ideas in viva-voce amongst stakeholders not only 
limited to the academic community and peers, but also via robust 
interrogation by business and community  stakeholders and thought 
leaders.

• Develop a profound understanding of the structures and forces that 
shape brands on the African continent and in a developing digital 
economy.

• The IIE Doctor of Philosophy in Brand Leadership consists of 360 credits at HEQSF level 10 and is an entirely research-based qualification 
where the completion of a thesis is the final outcome, along with the preparation of an article for publication in an appropriate peer-
reviewed journal. 

• Before being formally registered for the IIE Doctor of Philosophy in Brand Leadership, each candidate will need to complete the Research 
Proposal Writing for Doctoral Studies Short Learning Programme. In this short learning programme the completion, defense and approval 
of a research proposal (including ethics clearance) under the supervision of a dedicated supervisor is a compulsory requirement. 

• Each candidate can deliver a proposal defence at any point in time up to a maximum of 9 months after admission. An experienced 
supervisor in an aligned field of research will support the candidate in proposal development (Proposal Writing for Doctoral Studies Short 
Learning Programme). The outcome of this short learning programme is the completed proposal and ethics clearance which, if successful, 
will enable the candidate to formally register and pursue their research with immediate effect.

• Each candidate will be required to attend a minimum of four advanced seminars at appropriate points during the study. Two of these 
seminars must be delivered by the candidate in defence of substantial ideas viva-voce that are the products of their own research. In 
addition, the candidate will need to form part of the doctoral review panel for presentations of other doctoral students along with other 
academic, industry and community stakeholders and thought leaders. 

• Each doctoral candidate will be required to defend their final thesis in viva-voce, where the thesis will be reviewed by a panel of experts as 
well as their peers. Particular attention is paid to the candidate’s ability to demonstrate and defend the relevance and/or transformational 
potential of their research. Upon final submission of the thesis, each candidate must also submit a ready-for-publication research article. 

The IIE Doctorate of Philosophy in Brand Leadership is the first brand-specific doctoral qualification in South Africa focused on the niche field of 
Brand Leadership. It breaks new ground, both locally and internationally. The unique focus on Brand Leadership addresses a particular social and 
economic imperative – the need for innovation by brands with shared stakeholder value and values-based leadership to create developmental 
opportunities for communities, organisations and the environment. Graduates will extend the forefront of the academic discipline and research 
which aims at achieving immediate impact on professional and academic practice through the inclusion of unique African perspectives and 
local knowledge resources. This is an entirely research-based qualification where the completion of a thesis is the final outcome, along with the 
preparation of an article for publication in an appropriate peer-reviewed journal.

The programme is aimed at working professionals who need 
a flexible mode of delivery and the convenience of online 
engagement with supervisors. The mode of delivery therefore is 
distance learning and formal seminars and colloquia will form an 
essential collaborative part of the programme. Remote access to 
various academic resources and support systems will be provided 
via the Digital Library and Research Commons which are designed 
with distance offerings in mind.

PURPOSE
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ADMISSION PROCEDURES

ADMISSION REQUIREMENTS

• Applicants need to contact the National Student Relations Navigator (linda@vegaschool.com) and complete The IIE Doctor of 
Philosophy application form.

• In line with admission requirements, applicants must submit their academic record and transcripts, a brief CV, a brief concept 
document outlining their proposed study and the original contribution it will make to the field of Brand Leadership.  An electronic 
copy of their Masters’ dissertation/mini dissertation must also be made available for further review by the Programme Head.

• If all required documents are submitted, the application will be forwarded to the National Head of the Doctoral Programme for 
further review, followed by a personal interview to determine if the scope and level of the qualification are in line with the applicant’s 
own ambitions for advanced learning.

• Applicants will be informed of the outcome of the interview via e-mail. If admission is granted, the candidate will be invited to 
complete the Proposal Writing for Doctoral Studies Short Learning Programme, and an experienced supervisor will be assigned to 
support the applicant in the development of the research proposal. 

• The completed research proposal and proposal defence can be delivered at any point in time, up to a maximum of 9 months after 
admission. Candidates will defend their proposed research viva-voce to a panel of experts who will evaluate the feasibility of the 
study, and whether ethics clearance for the study can be granted.

• Only once the research proposal has been approved by the Research and Postgraduate Studies Committee and ethics clearance has 
been granted will candidates be allowed to officially enroll for the Doctorate with immediate effect and continue with their research 
under the guidance of the supervisor. The student-supervisor relationship and expectations will be governed by a Memorandum of 
Understanding as well as bi-annual progress reports to be submitted by both the candidate and the supervisor. 

• Once the candidate is officially registered, further dates will be scheduled at appropriate points in time for the candidate’s delivery 
of, or participation in, at least four viva-voce seminars (including advanced colloquia) throughout the doctoral enrolment period 
(normally minimum 2 years full time and 4 years part time). 

Minimum Admission 
Requirements:

• An appropriate HEQSF 9 Master’s Degree in a cognate field, with an overall average of at least 65%, 
normally, will be considered.

Additional Notes • Cognate fields include strategic communication, communication and media studies, communication 
management, marketing, business management, business economics, business leadership, strategic 
brand management, creative brand leadership and other brand related disciplines.

• Applicants will be required to submit their Masters’ dissertation or mini dissertation for review to 
determine the applicant’s proficiency in academic discourse. This is also used to determine the type of 
support that needs to be put in place for the candidate, such as additional reading or attendance of a 
workshop/seminar or short learning programme.

• Applicants also need to submit a concept document in which they briefly outline their proposed study 
and the original contribution it will make to the field of study.

• Applicants are required to meet the admission requirements and if there are more applicants than places 
available, preference will be given to academic merit, the availability and expertise of supervisors as well 
as the further promotion of student body diversity.
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